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DISCLAIMER &

Thisinformation package mayinclude certain statements, estimates or projections with respect to the anticipated future
performance of the Company.Suchstatements, estimates or projections are basedon assumptionsor judgments about future
events and Company actionsthat may or may not be correct or necessarily take place and are by their very nature, subjectto
significant uncertainties and contingencies, many of which are outside the control of the Company.There can be no assurance,

= therefore, that any estimates or projections will berealized.




VOSAY.

Our name, Vosay, originates fromthe  Portuguese word, vocé, which means you.
Our offerings celebrate the uniqueness of the individual - you.

ABOUT US
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that pride themselves on their uniqueness and seeks products that highlight that uniqueness. The current portfolio of protMctsaha

hasintroduced are wood based furniture products.




VOSAY.

What We Are Looking For

CONTEXT

To date over $500,000 has been invested to startup the company.

After the initial round of funding, the founders and investors of The Vosay Collection
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a new round of investment from the founders, take it to the next stage.

WHAT WE ARE LOOKING FOR

Wearelookingfor entrepreneursjot employeesT heidealpartnersarea teamof
peoplevhoarereadyto builda business peoplewhosebestyearsareahead
ofthem.

2 S (aeihgfor entrepreneursvith the right mixof experiencegirive,creativity,and
culturalfit.

Inreturn,we provideinvestmentmentoring tools,andresourceo helpthemreach

newheightsofsuccess.
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Nana Baffour

Mr. Baffour is the Chairman and CEO of Getronics
and Cimcorp Group, companies focused on data
center, IT services and infrastructure businesses with
a combined 500 million euro in revenues, 5 thousand
employees and operations in 22 countries.

Prior to becoming an entrepreneur, Mr. Baffour
worked for several blue-chip global companies
including Standard and P o o r(8&°) and Credit
Suisse First Boston in Europe and the U.S. Currently,
Mr. Baffour splits his time between homes in London,
New York and Sao Paulo.
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Meet our Founders

Frank Asante-Kissi

Mr. Asante-Kissi has over 15 years of experience in
managing the operational excellence of IT services
and infrastructure  businesses.  Working in
conjunction with Mr. Baffour, Mr. Asante-Kissi has
been involved in the acquisition and management of
numerous companies, including Getronics, Grupo
Cimcorp, Vertex Data Science, DMW Systems,
Consonus Data Centers, and Strategic Technologies,
amongst others.

VOSAY.

Kisha Hunter

Kisha has over 20 years in retail experience in both
hard and soft goods. She began her career at the
Limited Brand Inc where she served as Retail Sales
Manager and led her team to increase sales and
reduced shrink numbers. She would go on to work
at Ann Taylor Loft as a Retail Store Operations
Manager overseeing all faucets of the daily
operations of the business. She has also worked for
Gap Inc as well as Bed Bath and Beyond as the
Customer Service Manager in charge of the Bridal
Department, Sales Department, Employee Training
aswell asthe overall customer experience in stores.




OUR FIRST COLLECTION

Théfirstcollectiorin the Company product portfolio,
the PhoenixCollectioristhe setoftables fronoriginal
Sucupira roaections.

A Thedesign process fscusedon maintainingthe naturalcontoursandgrainof this
particularroot ¢ whichgiveseachtableits uniqueshape . Thecreationprocess ifocused
on makingthat pieceof root afunctionalproductthat accentuates.roomby becominga
focalpoint inaroom andafocusof sharing andollaboration.Theroot sectionisthen
complimented withmetalor wood feet andin somecasesaglass togdo providemore
functionalart. Createdby nature,enhancedoy\Vosay.

A EaclSucupiraoot sectionis evaluatedy sizeandshapeto fit with classitable functions;
accenttable,diningtable or occasionalable. Our designteamthen matcheghis top,
specifiedunction withabase/legdesignconstructedfor stabilityandsizedo fulfil the tables
function.A finishisthen specifiedand productionis completedtop and baseare packedbr
White GloveDelivery.

A Currentiythereare100-+piecesn inventoryreadyto ship.



VOSAY.

KEY MESSAGES FOR APPLICANTS

=

In the shortterm, the companymustsell thecurrentphoenixcollectionin inventoryof 100+productsproduced-That meanscreateand
implementasophisticatedsalesanddistributionstrategyfor the Vosayuxuryfurniture productsinthe mid/longterm,the companycan
explorestrategieswith differentlinesof products.

TheCompanypproacheds productsn the samewayanartistapproachesis/hercreationsandsothe marketing approactof
the businesssmodeledatterthe high-endfashionandart markets.

Theproductshaveto be displayedandpresentedn amannerthat speakgo their uniquenatureaswell astriesto link the productto
the lifestyleandaspirationof the purchasersTheCompanyntendsto useabrandingstrategy thaseeksto linkits productsto the
uniquenes®f eachindividualandthe personathoiceghat we makeregardingproducts.

We allrecognizethe retail paradignshift from brickandmortar toward the digitalworld. Constructinga salesplanthat incorporates this
paradigrrshift while recognizinghat the PhoenixCollectiontruly speak to customemshentheyare presentedn acomplete
environmentin person.This classipresentatiorallowsthe collectorto see touchthe details andbeautyof the wood, appreciatehe size
andweightof eachpiece recognizehe presenceindividualityandvalueof eachitem. Creatingboth physicahnddigitalenvironments
that canportraythesefeatureswill be criticalto the successf the businessCarthisbedone Whatisthe cost?Howandwhereto we
developtheseenvironments?



VOSAY.

GLOBAL LUXURY FURNITURE MARKET
Luxury Fumiture Market is expected to garner $37 billion in 2020, registeringa CAGRof 4.1% during the forecast period 2016-

2020.

Global Market Size (2016)

USD 33.01 e

Historical Growth

2016 2020 CAGR
33.BN 37.01 BN 4.1%
CAGR
4.1% 37
33
2016 2020

Source: Luxury GoodsWorldwide Market Study, Fall-Winter
2016, Bain Company

Highlights

A Luxury furniture showcasethe best of an elite quality, and designassociated with a certain
era. Often crafted out of metal, glass,wood and soon, they addto the aesthetic value of an
establishment suchashomes, hotels, offices and other indoor or outdoor areas.

A Out of the total furiture market share, the domestic furniture segmentand commercial
segmentaccounts for approximately 70%and 30%respectively.

A" The convenience of online shoppingaswell asincreasing visibility of luxury furniture through
displays in malls and furniture shopsare together bolstering the growth of the global luxury
furniture market.

A Growing disposableincome of the people is also supporting the growth of the luxury
furniture market acrossthe globe. Thisis becausean increase in the income hasled to a shift
in the preference of consumersfrom ordinary furniture to luxury furniture items.

A Europewill emerge asthe most lucrative market for luxury furniture and reach the figure of
US$8,779.6mn by 2022. In addition to Europe, the Middle Eastwill also be an attractive
market in yearsto come on account of the growing hospitality sector.



LUXURY FURNITURE MARKET vs TOTAL LUXURY MARKET

Luxury Fumiture Market is the 7th biggest market out of ten categories in the global luxury market.

Source: Luxury GoodsWorldwide Market Study, Fall-Winter
2016, Bain Company



